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Survey Overview

• Survey Purpose: Gather opinions from the community on relocation of the Y and Y 
Headquarters to Cambridge Harbor

• 636 Cambridge area participants responded over 9 days

• Survey Distribution:
• Operation Destination Cambridge (public, private) Facebook
• Cambridge MD Facebook
• Next Door (extended Cambridge locations)
• CAN Website and email distribution
• WMDT News (47-ABC) interview, website distribution

• Survey Method: Survey Monkey, anonymous, controlled single use, sliding scale (Q1), Open 
ended responses (Q2-Q4) were categorized for meaningful analysis. 
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Survey High Level Take Aways

84% feel current Y 
location serves the 
community well (Q1)

71% of respondents 
perceived there is no 
benefit in moving the Y 
(Q2)

97% of respondents 
perceived drawbacks, 
i.e., lost tax revenue, 
opportunity cost, 
unfavorable location, 
other drawbacks. (Q3)

85% of respondents 
thought moving the Y is 
a bad idea overall (Q4)

15% of respondents 
were excited about the 
possibility of a new 
facility (Q2)

12% of respondents 
were excited about the 
new location (Q2)



Response Details



Q1- I think the present location of the Y (201 Talbot 
Ave) serves the community well. 

84% moved slider between 
51-100 (well to very well range)

average



Q1- I think the present location of the Y (201 Talbot 
Ave) serves the community well. 
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Q2 - Please specify any perceived benefits in 
moving the Y to the CWDI Waterfront property.

Display by Single Category
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Q3 - Please specify any perceived drawbacks in 
moving the Y to the CWDI Waterfront property.
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Q4 - Please include additional comments or concerns below.
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